














What consumers think

At Eurostar we are interested in what people think about
environmental issues, so we have a rolling research study covering
Belgium, France and the UK.

The latest survey, conducted in spring 2009, suggests that most
people’s attitude towards the environment is unaffected by the
economic downturn. At least half the public in all three countries
(50% in Belgium, 56% in France and 54% in UK) say the downturn
has not affected their commitment to reducing emissions, and 60%
or more in each country say the environment is still a priority when
spending money.

Since 2007 the public has shown real interest for environmentally
friendly products and services. Although this enthusiasm has

not grown since autumn 2008, it has not shown a statistically
significant decline despite the economic downturn. The latest
survey shows that 40% of consumers in Belgium, 46% in France
and 43% in the UK are still willing to pay extra for environmentally
friendly products.

Environmental concerns have significant influence on which
transport mode people choose. The publicin all three countries
consider the environment as the fourth most important driver after
price, convenience, and length of journey - and ahead of punctuality,
timetable frequency and membership of frequent traveller
programmes. For holiday travel, 37% in Belgium, 39% in France and
48% in the UK say they take environmental impact into account
before booking. More than half in all countries believe high-speed
rail is part of the long-term solution to climate change issues for
travel across Europe.

The public across the three countries generally see climate change,
waste disposal/recycling and air pollution as their top three
environmental concerns.

When people were asked whether they thought that businesses
were doing enough to protect the environment, the result was
overwhelming. In all three countries more than 70% of consumers
felt that businesses needed to do more, and have a responsibility to
go beyond mere environmental compliance. Around half said they
would deliberately choose a company that has an environmentally-
friendly policy.

These findings reinforce our determination to do more to reduce
our environmental impact year on year.

On average, a Eurostar journey emits just one
tenth of the CO_ emissions of an equivalent flight

Alongweekend in PARIS?
6.6kg CO, per passenger:

102.8kg CO, per passenger:

Business trip to BRUSSELS?
8.2kg CO, per passenger:

140.6kg CO, per passenger:

Winter skiing in the FRENCH ALPS?
14kg CO, per passenger:

147.8kg CO, per passenger:

Summer holiday in the
SOUTH OF FRANCE?

13kg CO, per passenger:

197.2kg CO, per passenger:

Taking the kids to DISNEYLAND®?
5.8kg CO, per passenger:

102.8kg CO, per passenger:

Examples taken from a study by Paul Watkiss Associates, commissioned by Eurostar.
The figures for aviation emissions are derived from the International Civil Aviation
Organization (ICAO) emissions calculator and Civil Aviation Authority (CAA) data,
and are based on actual load factors achieved during 2007 (latest available data).
Eurostar’s carbon dioxide emissions are derived from analysis conducted by

Paul Watkiss Associates in February 2009. They are based on actual supplier mix
of electricity and actual load factors achieved during 2008 (first full year

of services on High Speed 1).
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